[image: ]
Alina Feinstein
[bookmark: _gjdgxs]Tel-Aviv    |    052-870-7740    |    a.grishenko@gmail.com    |    LinkedIn
[bookmark: _ijsg9li04dmj]
[bookmark: _lecmrlbqdupw]Summary
· 10 years of experience in procurement and operations at global tech companies - J&J, NRGene, Nucleix
· [bookmark: _i15w5uneyn94]A proven record of initiating and negotiating deals - up to $1M per contract in B2B - top-tier clients; collaborating with the relevant stakeholders - Legal, IT, Finance, etc.
· Manage relationships and negotiate with global suppliers at a strategic level; Managed Turn-key suppliers overseas
· Developed cost-effective procurement strategies, tracking and reporting key functional metrics to reduce expenses and improve the effectiveness
· Proven experience with reading legal contracts and engagements with global vendors;
· Managed local and global suppliers, communicating their targets and KPIs on time in full (OTIF), and negotiating them on price lists to meet cost targets and meet the budget.
· Created and implemented best practices for global procurement vision, strategy, policies, processes, and procedures to aid and improve business performance
· Hands-on experience with purchasing software and process implementations
· Conduct market research, research potential vendors, and responsible for vendor onboarding, maintaining relationships, and database
· MBA, Master of Business Administration, The Open University of Israel 
· B.Sc., Bachelor of Science in Molecular Biochemistry, Technion
· Strong commercial orientation, communication, negotiation skill, and interpersonal skills
· English - full business proficiency, both written and verbal
[bookmark: _z87dsfge041u]Experience
[bookmark: _30j0zll]2022 - Today   Clinical Sales & Marketing Manager, Gsap
· Reaching the department's KPIs, and goals.
· Lead negotiations and contracts, collaborating with the relevant stakeholders.
· Conduct market research and sourcing for the right solutions for business needs.
· [bookmark: _jsghwbp0qicy]Applying innovative methods for scalable business models and future growth.
· [bookmark: _k9p84kv7anba]Out-of-the-box thinking – from concept to execution of new ideas which promote the company within its target audience.
· [bookmark: _umw22c329kv6]Re-branding process for all marketing materials within the company.
· [bookmark: _5ehp912s56nn]Production & management of conferences & user meetings – lead generation, key Message.
· [bookmark: _r28f4qmg80dw]Marketing collateral production – case studies, white papers, brochures, website content 
· [bookmark: _uczerbatamxw]Develops and utilizes business, and marketing modeling tools.
2018 - 2021    Account Manager, Nucleix
The manufacturing company of a technological product
· Led technical aspects of complex sales processes
· Opening new markets in the EMEA region - France, Poland, Netherlands, Turkey, and Israel
· Working closely with the Product and R&D teams to represent distributors' needs
· Organizing international conferences and user meetings - lead generation, key messages
· Create content, training materials, marketing assets, and campaigns to meet goals
· Digital marketing - new website building and maintenance, promotional videos, webinars, newsletters articles, and email marketing
· Managed complex engagements and worked with Senior Management.
· Led processes of improved efficiency and cost reduction.
· Analysis and presentation of commercial data, in front of senior officials.
· Comparing price quotes and conducting negotiations over prices, supply terms, payment terms, and so on.
· Developed cost-effective procurement strategies.
· Perform risk assessments and ensure ongoing feasibility of existing contracts
· Managing our product suppliers and interactions with relevant internal and external teams.
2016 - 2018    EMEA Business Development & Sales Manager, NRGene
SAAS company that operates internationally
· Identification and management of distributors, resellers (channel), and other business partners in Italy, France, and Israel
· B2B sales management, from leads identification, maintaining the relationship, negotiation, and closing the deal with academic customers and R&D key opinion leaders.
· Increased total booking by 150% in the EMEA region
· Overall responsibility for forecasting revenue, sales promotion, sales campaigns, and sales development including budget planning and management.
· Contribute to overall business strategy and annual cost saving
[bookmark: _3znysh7]2015 - 2016    Product Manager & Sales Specialist, Johnson & Johnson
· Execution of sales and marketing strategies to increase sales in the surgical market.
· Planning and executing a territory business plan with an annual growth of 10%, achieving profitability targets and maximizing objectives
[bookmark: _2et92p0]2012 - 2015    Procurement and Sales manager, Danyel Biotech LTD 
· International procurement and working with overseas suppliers.
· Preparation of purchase orders in a Priority ERP system.
· Procurement for marketing and sales activities.
· Strategic purchasing & sourcing.
· Handling purchase agreements with suppliers according to organization needs.
· Developing cost-effective procurement strategies.
· Developing and locating new suppliers overseas, plus maintaining existing suppliers.
· Work with units of the procurement organization abroad.
Education
2012   MBA, Master of Business Administration, The Open University of Israel 
[bookmark: _3dy6vkm]2007   B.Sc., Bachelor of Science in Molecular Biochemistry, Technion
Technical skills
Software Proficiency: C, Pascal, MS Office, Priority ERP system, Almond CRM, Base CRM, Monday  - project management tool, WordPress, Google Analytics, Outlook, Excel, NetSuite, SAP
Military service
2002 - 2004   Served in the combat engineering corps as an Atomic Biological Chemical Instructor
Languages
English - Fluent    |    Hebrew - Native    |     Russian - Native
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