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· Experience in business development, including locating and recruiting business partners in global and local markets, and participating in international conferences
· Proficient in English, a solid understanding of market conditions with excellent interpersonal and communication skills
    
Professional Experience:
   
2021-2022     Sales Manager Underwater Observatory Park (tourist park)
· Comprehensive management of the company's sales array, a position that combines field and office work 
· Creating partnerships with travel agents and organized groups
· Creating cooperation with hotels in Eilat 
· Working with senior officials in the organization – including CEO, CFO, And VP marketing  
· Ongoing management of the park as part of executive shifts on weekends
      
2017-2021      Head of Account Management Sales and Marketing Affilomania (Advertiser optimization services)
· [bookmark: bookmark3]Business Development - searching for new business opportunities for growth and building, prioritizing, and qualifying strategic target accounts and business partners
· Participating in international conferences- lecturing and conducting sales meetings with international stakeholders
· Budget management - identifying needs and formulating solutions according to budget and schedule while maintaining financial feasibility and ROI
· Affiliates marketing management – focal point to all marketing activity, providing services and cooperating with business & media partners
· Tracking, analyzing and conducting optimization – ongoing experience with management tools to successfully match customers with brands
· Working with senior officials in the organization - including CFO on matters of collection and accounting and VP marketing on marketing matters
    
2015-2017:      Sales Manager, Diamonds International, Jamaica (Retail chain of luxury stores)
· Working as manager in direct to the public Sales Floor with cruise ship passengers in Jamaica. Sold to passengers’ jewelry and fine timepieces.
· Ongoing management of the store's sales operation, 
· A partner in formulating the store's marketing strategy - working with VP marketing in NY

2015-2013:        Digital Marketing Department Manager, IGMD (An online marketing International Corporation)
· E2E marketing and affiliate marketing management from setting strategy to achieving business goals 
· Formulating business strategy including marketing, sales, forecasts, performance analysis, and budget 
· Business strategy- creating added-value partnerships, maintaining and expanding existing partnerships, increasing market share and brand positioning the company
· Participating in international conferences and exhibitions- conducting sales meetings and strengthening business relations with customers 
· Recruiting & managing diverse marketing personals - including email marketing, media buying and Facebook ads 
   
2013-2011:     Affiliate Account Manager Convertonet (An International online marketing company)
· Managing the affiliate marketing operation - searching for media partners by segment, handling 
                                  negotiations, signing agreements and participating in international conferences 
· Conducting budget optimization- including campaigns, analyzing reports, and summarizing business results
· Participating in international exhibitions- including sales meetings and giving presentations
· Managing affiliates account managers -setting monthly goals, personal meetings, conducting, coaching new account managers to analyze and day-to-day management
· Budget management - identifying needs and suggesting solutions according to budget while maintaining economic feasibility
     
Education: Studies towards B.A, Open University 
Military Service: Full combat service, Border Police commander 
Languages:  Hebrew – Mother tongue   |    English – High Proficiency
   
** Recommendations will be provided upon request
